AP CLIENT ECONOMIC BENCHMARK ANALYSIS: W/W

The current economic climate is requiring many brands to pivot quickly and change how they think about their
business. To help you stay informed on affiliate industry trends and strategies that other brands are finding effective,
we will be sending out a weekly economic analysis based on select client data. These week-over-week benchmarks

will highlight revenue changes we're seeing with select Acceleration Partners clients and affiliate partner verticals.

This Period: 6/8/20-6/14/20 vs. 6/1/20-6/7/20
Previous Period: 6/1/20-6/7/20 vs 5/25/20-5/31/20
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https://accelerationpartners.egnyte.com/dl/XcAoXE2UOY
https://www.accelerationpartners.com/wp-content/uploads/2020/06/AP-Economic-Update_Week-of-6.8.20.pdf

